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How can I leverage AI 
meaningfully today ?



Images

DALL-E https://openai.com/dall-e-3

Stability https://stability.ai/stable-image

Adobe Firefly https://firefly.adobe.com

Midjourney https://www.midjourney.com



Text

ChatGPT https://chat.openai.com/

Copilot https://copilot.microsoft.com/

Gemini https://gemini.google.com/

Claude https://www.claude.ai/

Forbes

https://www.forbes.com/sites/technology/article/ai-text-generators/


And Analytics ?



Simplify, 

I am the Chief Information 

Officer and don’t want to be 

the Chief Integration Officer.”

Every CIO, Every Enterprise

“



Microsoft Fabric
The unified data platform for the era of AI

OneLake

Data 

Factory

Synapse Data 

Engineering

Synapse Data

Science

Synapse Data

Warehousing

Synapse Real 

Time Analytics
Power BI

Data

Activator



Demo time !

The churn rate, also known as the rate of attrition refers to the rate at which bank customers stop doing business with the bank.

Build a model to predict bank customer churn



AI visuals





Generate code



Generative AI : Code



Generative AI : Report







Predictive Analytics (Machine Learning in Python)

















And in the end, the predicted results



Correlation does not imply causation !

Tylervigen

https://www.tylervigen.com/spurious-correlations






Michel Aebischer
Founding Partner

CreaXum
Rue du Ronzier 3
CH - 1260 Nyon

 +41 79 616 98 24

 michel.aebischer@creaxum.com



They trust CreaXum
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